Santa CruzMETRO “Art in Transit” Competition Submission Guidelines

Santa Cruz METRO

“Art in Transit”

Bus Wrap Photo Competition

Official Submission Guidelines

Submission Deadline: August 21st

Introduction

Tocelebrate our”OneRide ata Time"” (ORAT) sustainability campaign, Santa CruzMETRO is
hosting a photo contestinviting employees, community members, and students atall levels from
elementary school through college to showcase the beauty of the Monterey Bay Area through
photography. Winning submissions will be featured on a full METRO bus wrap that will be seen

throughout the county and in official marketing materials.

* Submissions created fully or partially using artificial intelligence tools (including but not
limited to Midjourney, DALL-E, Stable Diffusion, Adobe Firefly, or similar) are strictly
prohibitedinall categories. No Al-generated elements, Al-assistedbackgrounds, or Al-
upscaled photography permitted.

Allphotography mustbe entirelythe original, unaidedworkofthe submitting photographer.
Submissionsfound toinclude Al-generated content will be disqualified.

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2
Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating
expenses.
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Contest Categories

The competition is organized into two categories. Entries are judged only against submissions

within the same category.

Eligible Participants Medium

Best Employee ORAT Current Santa Cruz METRO Photography only

Photo employees
Best Community Residents of the Photography only
ORAT Photo Monterey Bay Area

Submission Guidelines: Photography Categories

The following requirements apply to the Best Employee ORAT Photo and Best Community ORAT

Photo categories.

Theme

» Submissions mustreflectthe “One Ride ata Time” campaign theme, emphasizing
nature, sustainability, transit, or environmental stewardship in the Monterey Bay Area.

» Images must be taken within the Monterey Bay Area (Monterey and Santa Cruz Counties).

Technical Requirements

« Format: File format:
o JPEG or PNG, minimum 300 DPI
o Horizontal (landscape) orientation preferred; panoramic strongly encouraged

o Minimum 3000 x 2000 pixels recommended for wrap production quality
= No watermarks, borders, text overlays, or heavy post-processing filters.

= Minimal color correction is acceptable, no compositing or Al enhancement.

Required Metadata (include in submission form)

e Phototitle
* Location where photo was taken (city/area)

= Species name, if wildlife is the subject

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2
Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating
expenses.
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» Date photo wastaken

» Briefartist statement (2 to 3 sentences) describing your inspiration and connection to

the theme

Ownership & Rights

= Submissions must be entirely original work by the submitting p-hotographer.

» Third-party elements (other photographers’ work, licensed stock images) are not permitted.

» Bysubmitting, participantsgrantSanta CruzMETRO aroyalty-free, perpetual, non-
exclusive license to use their image in marketing, press, and public outreach materials,
with photographer credit.

= Allparticipants mustsign and upload a Photo Release & Ownership Waiver (template
available on the contest webpage) with their submission. Submissions without a completed

waiver will be disqualified.

Parental Consent

« AsignedParental Consent&Rights Release Formis required for all participants under 18
years old. This form is available on the contest webpage and must be submitted
alongside the artwork. Submissions from minors without a completed consent form will not

be considered.

How to Submit

1. VisitSanta Cruz METRO's official contest webpage (scmetro.org/artintransit).

2. Complete the online Submission Form, which includes fields for all required metadata and
the waiver upload.
Upload your high-resolution photo file in the accepted format.
Upload yoursigned Photo Release / Parental Consent form.

Submit before August 21, 2026, at 11:59 PM.

Late Submissions

Submissions received after August 21st, at 11:59 PM Pacific Time will not be accepted

under any circumstances. Technical issues are not grounds for an extension. Do not wait until

the last day to submit.

Competition Timeline

All dates are tentative and subject to change.

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2
Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating
expenses.
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T N S

Launch & Promotion Announce contestacrosssocial,

web, and press

Submission Period Artists submit entries online

Closes

Judging

Judging Criteria (All Categories)

July 22,2026

Aug 21,2026

Visual Appeal 25%
Relevance to ORAT 25%
Theme

Emotional Impact 25%

Community Resonance  25%

Prizes & Recognition

Composition, balance, use of

color, and overall aesthetic quality

How effectively the entry captures
sustainability, community, or
the Monterey Bay spirit

Ability to inspire, engage, or
connect with viewers
Reflection of Monterey Bay local

wild life, landscape, culture,

and/or environmental awareness.

Winners in each category receive the following recognition. Prize structures are subject to final

approval.

Best Employee ORAT Bus wrap feature

Photo + framed
certificate +
recognition at

Board Meeting

Best Community Bus wrap feature
ORAT Photo + framed

Social media feature + press mention

Social media feature + press mention

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2
Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating

expenses.
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certificate

Allwinnerswill also be featuredinthe “One Ride ata Time"” marketing series, receive aframed

certificate of recognition, and be publicly credited on the bus wrap and in all associated

press materials.

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2

Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating
expenses.
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Eligibility & General Rules

= Onesubmission per person per category. Participants may not enter the same work in
more than one category.

» Submissions mustbe original work created solely by the entrant. Collaborative submissions
are not accepted.

= Photography must not contain obscene, sexually explicit, defamatory, threatening,
harassing, discriminatory, violent or otherwise unlawful orinappropriate content.
METRO reserves the right, in its sole discretion, to disqualify any submission it
determines to be inappropriate, offensive, or inconsistent with the Competition's
purpose and METRO's values as a public transit agency. METRO's determination

regarding content standards is final.

« No Al-generated content permitted in any category. See notice on page 1 of these
guidelines.

» Submission of an entry constitutes agreementto all contest rules and the terms of the
rights release waiver.

 Employees of Santa Cruz METRO's contracted printvendors are not eligible to participate
in the Bus Wrap productioncategories.

= METRO'’s Marketing Department decisions are final on all matters of eligibility and judging.
= METRO reserves the right to cancel or modify the Competition at any time, with or

without notice, due to circumstances beyond its reasonable control.

Rights & Usage

By submitting an entry, all participants grant Santa Cruz METRO a royalty-free, perpetual, non-
exclusive right to use, reproduce, distribute, and display their submission in connection with
METRO's “One Ride ata Time"” campaign and related marketing activities, including but not

limited to:

» Bus wraps and vehiclegraphics

= Bus shelter advertisements

» Digital and print marketing materials

« Social media platforms (including but not limited to, Facebook, Instagram, LinkedIn)
* Pressreleases and mediacoverage

e« METRO's website and internalcommunications

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2
Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating
expenses.
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Photographers retain copyright to their original work. METRO will credit the photographers by
name in all public uses of the submitted photography. Participants should complete and submit
the Photo Release & Ownership Waiver orthe Parental Consent & Rights Release Form atthe time

of submission.

Contact & Questions

For questions about the competition, submission requirements, or to request accommodations,

please contact the Santa Cruz METRO Marketing Department:

Email: William Ngor [wngor@scmetro.org]

General Email: [buswrap@scmetro.org]

Phone: METRO Marketing Department [831-420-2547]
Contest Webpage: [scmetro.org/ArtinTransit]

Santa Cruz METRO Moving Our Community, One Ride at a Time.

This competition and resulting bus wraps are funded entirely through METRO's Transit and Intercity Rail Capital 23238965.2
Program (TIRCP) grant. These restricted capital funds cannot be used to operate bus service or pay other operating
expenses.



